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What is Social Media? 

Social Media is defined as a “conversation online.” Social media are Web-based and 

mobile technologies designed to turn communication into an interactive dialogue and 

allow the creation and exchange of user-generated content. They are tools for sharing, 

receiving, and discussing content with users and visitors. If you can comment, vote, 

take a poll, like, dislike, share, and rate, those are social media. 

Traditional media have one-way communication. You cannot interact with a television, 

radio, or newspaper. However, social media allow, and very often, encourage multi-

party communication. They are powered by social networks: news, blogs, micro 

blogging, video sharing, photo sharing, message boards, Wikis, social gaming, 

podcasts, RSS, and so many more. 

Social media have been widely accepted and adopted in media, business, government, 

and higher education. Most institutions, businesses, and government entities use social 

media tools to disseminate and consume information, build relationships, and network. 

There are currently more than 575 popular and emerging social media sites. 
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Six General Classifications of Social Media 

 Social Networking Sites:   

o These have been defined as 

“web-based services that 

allow individuals to (1) 

construct a public or semi-

public profile within a 

bounded system, (2) 

articulate a list of other users 

with whom they share a 

connection, and (3) view and 

traverse their list of 

connections and those made 

by others within the system.” 

o Among the most popular 

Facebook, LinkedIn, 

Yammer, etc.  

 Blogs and Micro Blogs:  

o Short for “web log,” a blog is 

an online journal in which 

pages are usually displayed 

in reverse chronological 

order. Blogs can be hosted 

for free on websites such as 

WordPress, Tumblr and 

Blogger 

o Microblogs like Twitter allow 

people to share short updates about people, events, etc. and to see updates 

created by other users. 

 Social Bookmarking:  

o Social bookmarking sites allow users to organize and share links to websites.  

o Examples include reddit, Del.icio.us, Digg, StumbleUpon, etc. 

 User Generated Content:  

o A wiki is “a collective website where any participant is allowed to modify any 

page or create a new page using her Web browser.”  

o Examples include Wikipedia, WikiHow, Wikispaces, etc. 

 Media Sharing:  

o These sites allow users to post videos or photographs.  

o Popular examples include YouTube, Vimeo, Flickr, Instagram, Pinterest, etc. 
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 Social Review:  

o These are also known as “ratings and review sites” help people find great 

local businesses and where people post their opinions and come to discover 

or research a product or service.  

o Examples include Yelp, CitySearch, Urbanspoon, Trip Advisor, etc. 

 Virtual Social/Game Worlds:  

o These sites offer game-like virtual environments in which users interact. One 

example is the imaginary world constructed in Second Life, in which users 

create avatars (a virtual representation of the user) that interact with others. 

o Examples include Second Life, World of Warcraft, DC Universe Online, etc. 

  

Social Media Statistics  

 There are nearly 2 billion Internet users worldwide.  

 62% of adults worldwide use 
social media 

 Boomers represent 33% of all 
online users. 

 56% of Americans 45-54 years 
of age have a profile on a social 
networking site. 

 Social networking is the most 
popular online activity, with 22% 
of time online spent on sites like 
Facebook, Twitter, and 
Pinterest 

 On average in one year, we will 
share 415 pieces of content on 
Facebook. 

 We’ll spend an average of about 23 minutes a day on Twitter, tweeting a total of 
around 15,795 tweets. 

 We’ll upload 196 hours of video on YouTube. 

 Social networking is still the fastest-growing active social media behavior online, 
increasing from 36% of global Internet users to 59% managing their profile on a 
monthly basis by the end of 2011. 

 There are now more than 2.8 billion social media profiles, representing 
approximately 50% of Internet users worldwide. 

 Four out of five internet users visit social networks and blogs 
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Social media is also used In civil society as news filters, platforms for collaborations, 
and places to organize activism. 

According to various websites and resources (ignitesocialmedia.com, 

business.twitter.com, newsroom.fb.com, appdata.com, etc.): 

1. Facebook has 1 billion users. 

a. 500 million likes per day 

b. 58% women users; 42% men users 

c. Users spend an average of 12.1 minutes per day on FB 

2. Twitter has 500 million users. 

a. 340 million tweets per day 

b. 60% women users; 40% men users 

c. Users spend an average of 36 per day on Twitter 

3. Pinterest has 10.4 million users. 

a. 79% women users; 21% men users 

b. 70% of users say cooking is #1 interest 

c. Users spend an average of 1 hour and 17 minutes per day on Pinterest 

 

 

 


